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DEPARTMENT OF TOURISM
STRATEGIC OVERVIEW



VISION

Responsibly lead the tourism industry and 
position the Cayman Islands as the warm 

weather destination of choice. 



MISSION

Attract and retain visitation to the Cayman 
Islands by developing and implementing 

sustainable policies and initiatives in 
collaboration with all stakeholders for the 

benefit of our people. 



2019 MACRO TOURISM PRIORITIES

Global Brand Transition and Comms

Deeper Industry Partnerships

National Tourism Plan Execution 

Aviation Strategy

Business Intelligence and Reporting 

Europe & China

Governance & Compliance



HOW IS TOURISM DOING?



CAYMAN ISLANDS 
TOURISM PERFORMANCE

2018







CAYMAN ISLANDS 
TOURISM 

PERFORMANCE

MAY 2019









Global Aviation



5 Year Global Inbound 
Capacity

• 2019 Seat Capacity to Destination 
– 920K

• Average Annual Growth – 3% 

• Top Airlines 

• American 

• Cayman Airways

• Delta Airlines

• United Airlines 

• JetBlue



NEW MARKET EXPANSION





USA State / Zip Code Analysis



Top Performing USA States , 2019 YTD

1. Texas

2. New York 

3. Florida 

4. More business to be won in the western states 





Newly Appointed Regional Manager
UK/Europe (June 1, 2019)

Mr. Adrian White

Priority Markets: 

1. UK, Ireland and Germany

2. Increase Business Development with the trade



CHINA



Strategy Focus
Explore the Chinese market for tourism business development, outreach 

and strategy formulation. 



What needs to happen

• Attain Approved Destination Status in 2019

• Inter-government Initiative (CIG and Global)

• Strategy Development

• Aviation ---- Connectivity

• Cultural Sensitization 

• Product Development 

• True Accommodation luxury: i.e. Mandarin Oriental

• Language resources

• Experiences



TAKING CAYMAN BEYOND THE BEACH



Spreading 
the Impact 
of Tourism

The primary objectives for the Eastern districts and the Sister Islands 
within the National Tourism Plan are: 

• To sustainably grow visitor numbers 

• Improve awareness, Caymanian Entrepreneurial  participation 
and Job Creation

District Hotel Apartment
Guest 

House Total

West Bay 300 830 94 1,224

North Side 0 267 405 672

George Town 1,987 1,597 177 3,761

East End 300 272 90 662

Bodden Town 0 84 94 178

Cayman Brac 52 64 113 229

Little Cayman 78 43 41 162

Total 2,717 3,157 1,014 6,888



Developments Rooms Location
Estimated

Completion

Rum Point Club Residences 36 Units North Side, GCM Late 2019

Revive Spa and Healing Resort 28 Bungalows Mariners Cove, George 
Town, GCM

Late 2020

The Cottages 10 individual cottages East End, GCM Early 2020

Grand Hyatt Grand Cayman Hotel & 
Residences

351 rooms Pageant Beach, George 
Town, GCM

2021

Curio Collection by Hilton 80 rooms Almond Tree Site, George 
Town, GCM

Late 2021

St. James Point, Mandarin Oriental Hotel
100 hotel rooms
89 Residences

Beach Bay - Bodden Town, 
GCM

2021

Barefoot Beach Resort, East End 115 rooms East End, GCM TBD



Cayman Islands 
Experiences

• Home share e.g. AirBnb

• Food tours

• Fishing charters

• Bike Rides

• Culture/Heritage tours

• Soft Adventure



Airbnb Experiences

Airbnb Experiences are activities designed and led
by inspiring locals. They go beyond typical tours or
classes by immersing guests in each host's unique
world. It's an opportunity for anyone to share their
hobbies, skills, or expertise without needing an extra
room.

“Earn money leading people of activities you love”



CIDOT to house a Home Share Summit 
with Airbnb Host:

• For more information email, 
events@caymanislands.ky

Cayman Islands Destination features this 
fall in AirBnb Magazine: 

Ultimate goal is for a custom visitor 
experience that will fully integrate the 
Cayman Islands product, experiences, 
traditional and new media

Evolved Marketing

mailto:events@caymanislands.ky


Deeper Understanding 
of Tourism Impact

• NATIONAL REPORTING MECHANISM

• Need for true measurement of the 
economic impact of tourism. 

• Measuring the impacts of tourism and 
what it truly means to our economy. 

• Solutions to be Explored:

• Tourism Satellite Accounts 

• More Research Reports 
available to Tourism 
partners

• Expansion of Cayman 
Islands Business 
Intelligence Website Report



The Cayman Islands 
Lifestyle Brand 

• It’s true to who we are – Cayman is 
an emotive choice

• Attract the most valuable traveler

• Quality vs quantity

• Flatten Seasonality

• Lifestyle brands weather 
uncertainty



Creating our Lifestyle 
Brand

• Boutique style hotels with emphasis 
personalisation

• Curating experiences through 
Airbnb for the persons looking for 
off the beaten path. 

• Wellness is at the centre of the 
heart for the Cayman Islands 
traveller. 

















THANK YOU


